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B —HRHER o

HfAZEB FTC (Federal Trade Commission) $HRK AR B B FrEAVES JI8HER]
£ WHEH—EERE RGN EESIIER » SH AR BT SHERE KRR
BT o [ » ASCARS NN ERE SRS 2 SRR ~ 1TRR SRR TR - £
VIZEESEER R B o EIMDGEER » BB B R E I RBIR AR LA
BT BERE L KEERAR , ARBENEER - RIBRIE - (L gHE&TamE
R, EEZHIGIEER » RMEIEEST2F |ME AT ERE - AMEWMEIE L
{FlES e - KIESERRZEE HRIRE » ATABTAISC BRI EaES - RS
AR B0k AR B T A SRR R o

B - EBIFIFLIEEMRRE

EEEHAIFEERR R AT BESERM THIZHEM | (DRESHbEsis
FRBAHHREZ A (tendency) BIEEST (capacity) ; QEESIIRE R TRERERE
FHEHE (substantial) FYEEASR ; QUESHHOIESENARAEEERM (materi-
ality) » PLIE RARITZIU-HEREE - 75 FTC REbT T EEN R T KBS » sRsE
BT EESHEENTTRER « HNESERAGTATEE( - RIEREER
FNEES SRS SEEmER (31 )  BCSUTRREERAREAERES
s A BB FTE R Z B FIILARY » FRERETRESAEREE - LATH
ANEESNER - BAEREER » A HABRSHEM 2 RERER I RE
REBER - {ENER S ERARMRBEANE e REFRRZERMAF S
RESEEIR - TEFI AT BAVER MAEGIRIRE - EEB L » RENWERE TSR
B - MEESRERIER o

1 AREERR TR ELL ) KEBAT TR L 993K 4 B Rodger E.
Schechter, The Death of the Gullible Consumer: Towards a More Sensible
Definition of Deception at the FTC, University of Illinois Law Review, Vol.l,

NO.3, P.595-623 (1989) o
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— ~ FEdr ARk R AF R Z Hi[A) (tendency) BRET (capacity)

i V8 X

EHEZTBRNE G A ERS » BB ERIEREZ T ERE
BEJJ. ( tendency or capacity ) » (BALDIHERKETRNERESMEEARS
FHEEBVLE (5E2 ) o EBPFIBRERTLURILER B » HENENRRENERE
R ARYRFE o {f FTC 7TEIRBE SRR A B 552 BB R E Z BTHE KRR
FHRAATBHIS BRI FE - DBAILIEEAEABIRER (553 ) o XATHBEAALL
BHEBGRKBUE » FIEIER X EE B TR RSB TR T RErRT
BAREM (G4 ) o

(O B4

QORI R S BB B R R T EAIEEES o o SRR AH B EE
IRP A B SR (ERIRIRE - FIRERRSETEAn{rTRR e — i Sl A B A R S A R 0 B AR
FIFEREA » (GBS LR ERD R o B —RIRE > BaRATFIEILL T HBg
(perception) By » 4B TEEH—F5 T SHEAEHE | (reasonable man standard)
B T EANFEAEYE | (ignorant man standard) » FiE TSHEAGE, 2 T5HE, 2
ROEINERE - I IGEER AL ERAMEESIER T8I (585 ) > HE
s IR R R HEAR SRR LR - IR E OB B enca s -

3% 2 ! Sullivan E. Thomas, Brian A. Marks, The FTC'S Deceptive Advertising Poli-
cy: A Legal and Economic Analysis. Oregon Law Review, Vol.64, No.4, P.601
(1986) ©

3£ 3 ! Jack E. Karns, Redefining "Deceptive" Advertising Under the Illinois Consumer
Fraud and Deceptive Business Practices Act After Cliffdale Assoqiates, Southern
Illinois University Law Journal Vol.1, No.1, P.9 (1985) o

3£ 4 : Sullivan E. Thomas, Loc. cit ©

#5 R 4RF T 44 | 'reasonable man" —33 » & f& Vaugham v. Menlove, 3

Bing. N.C. 468, 132 Eng. Rep. 490(1837) -
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AIEHESSTTRANITRA = (356 ) -
1 FTC FRMER BRIEERBIREY » FTC Rl —Fth 28~ T S AT
(§E7) »{HE 1938 FEBEBIE@EAFTC Act FAMKKELER - EHERERALZ
HROsHE o HETEIEERMA B 1937 4Ef FTC v. Standard Education Society £ (F£8 )
» AR WEEBRETEREMERZ BRleE T 0E  BBERTI(T695 52T
B AR NS H B RARGENE » S E L - —EXCEFEEReE EEERR
BHI2EVER » ABEE Black TEEHPFRR | —HA BB AALLSZ @A
ARERIATTE » AIREe RIEAAREAE(RAVGRL - (HENEANLL » ZRABECRLRRGIAN
BEIAESGE I EAB AR RS IR RE - H—EARME » LMIF R
EUH S RIREAL 5 NIRE © iR RCAIRR (R EEBNEEEE » [ELEE
(EFH A SRS » IPRRALIKAMEGEEREmRENRR » TEE WL HFIA
iRffa ) (caveat emptor) [RRINCARE(EISHBRERIER (L9 ) o 3 Balck JFER
WA R RER AR I ERE - (EERAVE RS " SEEIRE , FERmRZLL T
FIFERRE ) > N EIARMEER » (HRERIVESFIRERSPIRE M A1 AR
¥ | B8 General Mortors Corp. v.FTC (££10 ) f1Gelb v. FTC (F¥11 )
TR HRERRIIER - FARBREAS TERRIMTMNBANEER  RER
HANZEEE > SERSE—NREEEANES - WeIbBOI A ERES (3E12) o
RN > THERIGEIRYE ) MSREMCREEFERRE - S2FWHET FTC 10ER

3£ 6 : George Eric Rosden and Peter Eric Rosden, The Law of Advertising, Vol. II,
Matthew Bender, Chapter 18, P. 18-8 » jb—i A M R ik L i% & AR -

327 © Ibid, P.18-64 o

38 @ 302 U.S. 112, 58 S. Ct. 113, 82 L. Ed 141 (Black, J.), rehearing denied 302
U.S. 779 (1973), motion denied 302 US o

329 : Ibid. P.116 e '

310 ¢ 114 F.2d 33, 36(2d Cir. 1940) o

3£ 11 : 144 F.2d 580, 582(2d Cir. 1944)

3£ 12 ! George Eric Rosden and Peter Eric Rosden, op.cit. P.18-11
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MBI | I > RIS Y RSTASY - HETE A IBE (3513 )
L ARG TSR | BT R B T S AR AT Y
TRERGE o
2. BEEN A E RSN » EIEE - S eEEE R IES)
B b R R TR AR % o
3.37E 1914 £F FTC BLITHT » MHIBIAE I T oFEimE | - FIFIE
S BTSRRI - WERT (BT SR
HIAZERRRIEIR T » EEEA TR - Her B HE AR
B A - G A\ ST - TSR -
A » B A2 SEE AR SR A 2 oS B — A AT
TS » ARSI EE TS - BEZ  RIFHE A AE
SERIVEERS - HEIE R AL TR RN SIS - ST
ARED AR 5 o |
4. FTC Act RUISCHTEMIE A ESFIRE » MIEMEE TARFIA - BN
B > EARREREIA] > B R A A\ IRERE o
SRR T RAEHRE | AT - REECEEEREL - N1 LR
FTC B SHBIAHRET T IERIZAEYE | B9SE M » 1963 £F Kirchner v. FTC 3 ( F
14 ) Blman 25 B35 FIC (UEHE R E7EMBEHM I H (he gullible and
credulous) SRR (315 ) + (BN AL BRI - RINSsesk A
M BB R RS MR B R AR B (85 (foolish or feeble- minded)
2 NP ARG » e\ fFAERISESEIAR (incomprehension) i

3£ 13 ! Ivan, L. Preston, The Great American Blow-up, Puffering in Advertising and
Sailing P.163-165 » #5]| ARH T » RHIAMRRERRELZIFHEFTHE &
C REHPE LI X 0 R 68F 0 63 R o
3% 14 : Kirchner v. FTC, 337 F. 2d 751(9th Cir. 1964)
3% 15 : f& FTC v. Standard Education Society ¥ * Black 2B 5 3Lk 2 A VARBI4E4Y
PR AE Fo R H » HEB3ES. o
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ZES > IMEES TSI MO TERE SR R » (E T EEEL AR
PR o BN ABETEIB LINEL T, SIEAEES » BINEREAE
BUEIEE > BRSO EAEE » AEBRRTEN - —HELA e R E S —
POABREE B B MR N PR S IRAEE 24 > TR S oS | A Ssadi
BEL (316 ) o Bk Elman BN » STLEH FTC 3 THEBAR | MINEREREH)
8 > SHEEAE Y % > FTC 76 Papercraft Crop. K (317 ) HAESAIAEE »
SKTTT FTC R THAMEEEERIR TSI | I PIRRI R o 8 AMES
T AGEFEE 1973 £E Coca-Cola Company %€ (3118 ) » AZKHEH » Coca-
Cola NFJHEHI—FE ° Hi-C " (U4H: - EMEE—TEBAUEEL (Sensible Drink )
PR RBIE » EEHEMA C » B R - R THOBSEBREE T BRI
HANEIKE » AR S SHEMA CHIZKE » AR EEE AR Hi-C 212
MR CERRRTIT) ke > SERRE ST H-C 2 EEEARRE S E
SIHMELS C BLLLA T H T E 2% o 7E4I4 3R Gnitial decision) I » 1TBUEH
(Administrative Law Judge) (3F19 ) WHRRMWESNER - (TBEERBRE
WARAEEINEEEE RS @A Hi-C AR S o HE F 3R
E| FTC XEHERIE » FTC H5esat AR/ — SR - B8 FTC
AP S RS SR AR B R RIESIIRIE - BRRER B S
G S B AT RSB A RITTAE (3520 ) o FTC 7EAKATFORIRERES » T3S
o4 - FREREERRIRR A LRSS - RIMREET AT | ez

3£ 16 : Supra note 14 P.337 o

3217 ¢ 63 FTC. 1965,1993 (1963) °

% 18 : FTC Docket No.8839 (Dennison, Oct. 1973) o

319 MAMTHURE RS ok F FTC S R4 ¥ AL » 3 5 MM AT % »
FEMARHERGZIHE  GRBAHEMRE 008 > R79%F6H > 0 F
B 129 BWAF o

3% 20 : George Eric Rosden and Peter Eric Rosden, op. cit. o°
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BN — IS e ? (FE21 ) o

& Coca-Cola /3NEIHIEHZHEA/TL United States v. Reader's Digest & (322 )
, Bl BERERE FTC EUBTELIEY. T IRAR e | » (RS T SIS
 BEFE b SRSy BT - TR AR LN S R — 21 Bk
FTC MRARERII ST » RMTTLUEE —ES55 - B FTC ERFIE H RIS
RSB | o B2 WATERE S BN SHIE L A RS EE
FREIRES SRS B EINTES » TEBEZES TEME o BRI -
(BEIA T EHE | HISTE » FTC AMIARBIEIZSR » DISUEER R LB » s
B T AT | ONATER | BB A R 2 A S — (B A
HERERIREESIA - B A AR — A A R S S R
SRS (3E23 ) o —sEd » RGBS R RRAS ) MRS
& PMEEABE o |
=\ BEtSAORLRE RRAAA R S AEEME “ (substantial) AUBEAR

ORATE . |

B A IR R R A N T A N A AR A

321 3 Ibid

322 : 464 F. Supp. 1037 (D. Del 1979) » RERHFH B TR L&
L1488 Lo — 4RI M— AR AR 493RIT LR » #4A "Sweepstakes Passport” >
AELGERTFRE | RASFLERTRA » 4o B4 FHE— RS Sweep-
stakes Passport...... v SR AR — TRARAT LR IRASARA G de PR .
o A G AR A —EAARE —F RS BRI FICH MG R A
A THRIEAEEF)RPRFREEE TRITRE ) AOF
e G

3% 28 : George Eric Rosden and Peter Eric Rosden, op. cit, P.18-64 » JR L % : the
preception of commercially significant ordinary purchasers of the advertised g-
oods or services at whom the advertising in directed or who can ordinarily be

expected to read or view it °
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SRDEIE » AATFTL - TR BE AR SRR I
BRI S T T S T S S EARAE ) BRI A > MR
RS ES B S N \ BRSO (FE 24 ) » SBTEER
FER RN B AR A A TR RS ST R 2 g o

TN e A S IR AR D BUE A SRS AR AR 82
B AMEE > LR BB VS » WIS S SR » RRTX
URRRLEEN - DUTESIAETRII NS WIS - BELER » MLt
IR o

OERT:

B R A T — EHAROIR TS » TEOIRIER - RS
8@ AT IR ERERTIELL LRSS & B AR 2 A vt » rh—
EFR G BEE T E e B E  RTRERS - Ut TERNE

24 :gb—rbd o LA B X LAEA “substantial number" &K% "substantial segment"
(ZHELSBERAE) « 2EA-AWNF412 E5H4 £ (Lanham
Act) » A=A v F BT (3246 ]' ' MARATHEBARRE - A% 3
# () F o REXRER THABRRERARZESR  BHRBEREBRZ
RIBHET KA AR Z R B A F— AR RS > R FMAZIEE
REM—LEE LB AN S RRHFE > Ao JIRZAFTF  RLA K
TG @R LR EN - RARAZANTHERAZIA HEAE
REMBEEZARABBRLUARRATRAECELRERALTHRIAR
BHnziE e X ERMZ — BB EALABR AT
(false description or representation) 44 F] #& + M3 Gy SbA SR ¥ B 16 & 0991,
R SR F L ENRTRAR > HRES B4 Q) ARLERRTELR
FRAVGIRWERIE . —RAMBBIR S (false advertising) 89478 » REFA W
B RE S BH - REHEARL ) — R AGEMEE Y 44 B
WATHR > FEAMRARS  MFEZHNTH ) (BIA%EF 59
MRFRHE AR RBIFEIABE) o
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BT —IE S BB » R A EA RS A EIEGE LS
Bk (325 ) o TEAEBMHEEE CHEKE ) SHEE LIRS > BinsEe
HATEREY | T R R e T S SRR 2R NN R S
AT\ B B T BT TTAE o (IS o SIS LR SRR » FLE
BT T LA TR B R s AT A A o RIMZEM B — TR SR B R
EIETEEF » anLL ~ FBERME " (zero-based miscomprehension) FHZHE » SEE 54
TG (3226 ) o BB » NGHERZINFUEIG » B AR -
(R 5 S Bt TR 2 553 P L 358 (miscomprehension) (3£ 27 ) » R
RIS » WEREAMER » B LR RIS > SRR — RS AR
S BT R EARAR - FIRRB(LLE X B R B » B4R
(TR - LS e R R B 5 B R T B o
BRI —FSIEE - TFERR PTC Act SURENMBERYIMIN » T FTC 8- t3f 457
=TI — B - (s T — FLBE e —BORISE » S IS H AR (llegal
per se) » AR F R R EAERRSE - HIARUSE » LIS
B T N T © RN AR BRE TR  FNIBERT o
KT FTC 2 IS ARIRNS 118 » FML T BRFSHE » ARG FTC sk
B RREFR R RI AR - IILASIVESEE » SUEBNI LR NG -
FEEHAFTC 3 THEMBE | FHRBSEIE » U411 1952 4 Rhodes Pharmacal 5

3£ 25 : Ivan L. Preston, The Definition of Deceptiveness in Advertising and Other
Commercial Speech, Catholic University Law Review Vol.39.NO.4 Summer, P.
1044 (1990) -

3£ 26 : Ivan L. Preston and Jef I. Richards, Consumer Miscomprehension as A Chal-
lenge to FTC Prosecutions of - Decept-ive Adverising, The John Marshall Law
Review, Vol.19, No.3, Spring, P.278 (1986) -

3527 ¢ T33M ; (miscomprehension) 7Lt E £ B @ Hik &ML 2 E AL KR
.@:iiﬁ:i‘&?ﬂﬁiafﬁﬁﬁﬁfﬁ%ﬂu@‘f%ﬁriﬁﬁ (/ﬁx,ﬁ; : the evocation of a mean-

ing not contained in or logically derivable from the message), Preston, Loc. cit. ©
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(2% 28 ) » Rhodes Pharmacal /\E)4E—FE S aspirine fMY “Tmdrin" #1EJE
2 FTRHEEERAFIENK - FURESRR AR > FTC 2853 Rhodes Pharma-
cal NEIHEKE 20k 1B ERTHRAE 9 %H3Z2E5EE Rhodes Pharmacal 3]
HIBESESL B A G FTC ATBIERERISER » S FTC AT 9 %HVEURMERRA
(RS o A% Rhodes Pharmacal ANAIFTEARA 91 %HIANARZHE L HEN
Pift » DRI 5 B 8S0 FTC BRA R A R T RE: L 38R - X
1965 £F Benrus Watch 38 (5% 29 ) » & A EHHELIBEEMBERIL - 5 1
W% HIZEHERELIERETE BREEA T EREANE RS SBAR
BHCRE I -

$ THEEBE o RERRAEERI DS 1968 £HY A.A. Friedman 3E (§£30 ) >
ARFEFTy FTC HABESHL » PGS aBiRai® (RF5 %) » AR
B2 FHEWARER RAgSEES M RREAR S A SHR TR
SWMBCUHELIIATREE - 195 RNZEEE "G > /e E o HERNSs %
HREE &R e R S AT - RIS ARDE AR TR 95 %HIA
FEAE 2R SR - [RIE FTC 3RS MRS AR SR 5 %reE % - WaH
BEHEE S5k (FE 31 ) » HAREGIRDIA] » FTC MEIEANZRTHE L AriRAY
BRAEMR 5 S HIBUREN{EHIAEER o
NI FTC MR AR MRS e — B a8Y - 1974 454 Sun oil E (332 )
FEATISHARES 62 %78 65 % » 1975 Hff) Bristol-Myers FHHE 14 %% 33 %A

3% 28 ! Rhodes Pharmacal v. FTC,208 F. 2d 382 (7th Cir. 1953), rev'd per curiam,
FTC v. Rhodes Pharmacal, 348 U.S. 940(1955) e

3£29 ! Benrus Watch, 64 FTC. 1018, 1029 (1964), aff'd, Benrus Watch v. FTC,
352 F. 2d 313 (8th Cir. 1965), cert. denied, 384 U.S. 939(1966) °

3£ 30 : 74. FTC. 1056 (1968) -

3£ 31 : Ibid. P.1071 ©

3£ 32 : 84 FTC.247, 261 (1974) °
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#8(Z "Dry Ban” SR "Dry’ (3£33 ) ; 1977 4 Block Drug 5 » 2 BT FAELATAY
SO T A ek R L T i AR ) » 55— (B - TR R B
24 9 ~ 34 % 46 % ~ 51 BEIZIHEANE - BB TS SSEIET TR
1S ERT(TATIEREY) (3134 ) § 1979 £ Ford Motor Company 5] 42 %575HER
[E 545 S Ford Motor 5 [SSRCAERYHER (3£ 35 ) ; 1981 4 American Home
Products % » 75 17 %% 25 %ISR SHBMISHESFNERAY Anacin SHFIRTEEAER
W (2136 ) 5 1984 4 Thompson Medical 5 » SHZTFTE:Z BB/ RIS 30 % ~ 21
%~ 35 %~ 23 %~ 229%~ 17T %A 38 % (5¥37 ) o RErLik » FTC EHELRMW
ZHIBRAE 20 %E 25 % (££38 ) o RUIAIEHBYE » BT SIS SRS
TEEE R » BIERBUR LU o TS » ARSI R R T4

AR SRS R TS (BN ) S FREML - H—BS
YITHENISIRETE 15 %754 o IAIYE Firestone Tire —% » B\ A E CATLZ 1
LT ST SRS Firestone A FIHIIMBAIEN ZLHNRE NG
153 %TE » (EERETRIRIIE - AR SR FTC FRES R 15 %
(B210 % ) BN > BISTERSMIE (39 ) | R » Mg
iy S AR - T S S S TARA Y - BB e —

3% 33 : 85 FTC, 688, 744 (1975)(dismissed) »

3£ 34 : 907 FTC, 893 (1977) -

3£35 ¢ 93 FTC, 873 (1979)

3£ 36 : 98 FTC, 136, 298(1981) modified, American Home Prods. v.FTC, 695 (1984),
F.2d 681 (3d cir. 1982), modified, 101 FTC.698 (1983) modified, 103 FTC.

‘ 57 (1984), modified, 103 FTC, 528 (1984) o

3£ 37 : 104 FTC, 648 (1984), aff'd, Thompson Medical v.FTC., slip op., Dkt 85-
1047 (D.C. Cir. May 27, 1986) o

3£ 38 : Larry T. Preston, op. cit., P.1045 o

3E 39 : Fireston Tire and Rubber Co., 481 F. 2d 246 (6th Cir.) cert. denied, 414 U.

S. 1112 (1973) ° 3 %M Jack. E. Karns, Redefining Deceptive Advertising
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b\

B (FE40 ) o

B4 (55 NFENE LBds - 75 FTC LB AREEERET » REBNIME
FERETHBOL (FE41 ) - B FTC FIRABIIRT] » & —IHHTIRE 1916 FF] 1973
1k FTC FRERERATZEGIRERT 3337 (HIUMERUR » JELUEHIA 87.2 %RRT &R
S/ SRR AIRRIRISIRF FTC MURAZEE - 4xfh FTC IRE TR R EAR
BESEOEREMERSGEES (5542 ) < Btk fEASESRG THERE J BT
LEf) - NERERES R S A N EKERRERER © AW - IS FTC RIAI LR
LEICTEYMEREHRIT N > ANSELLEIR LG - R iarE S TR » B FTC
PIFENE 2 BN R » AMSREMI e » WU FTC FEGRAEIR ISR B 078 (FE48 )

W2 e SR TR L EEEEES) - RERE THERE J MR
BEEIZZAERES JHE o et THRERHE o ESR R EEE T 85K
FRAIBCRTRE - WIEAESR FTC 2RI B TR 28R - HEME
{if FTC REEEEM FTC Act EBTERATREM - DUEFIRILEEM G OLFIRNAE
B e
= - BENHRESR R ARAAEHRERM

ORAEL

TEBS S =IEHENER » WERYES L MRS R AR S

Under the Illinois Consumer Fraud and Deceptive Business Practices Act after
Cliffdale Associates, Vol. 1985 No. 1, note 81 o

3£ 40 : Larry T. Preston, op.cit, P.1072 o

AL A AR ) FAMBENES > FTEREIABRAAMIITINE » %
KIEWPRAAEHL  R825F6 A » 101 AT ©

3£42 : Ivan L. Preston and Jef 1. Richards, op.cit, P.613 note 41 °

3% 43 : Cinderella Career and Finishing Schools, Inc.v. FTC 425 F. 2d 583, 588 (D.
C.Cir. 1970) o
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HHEERT (materiality) o 52 » RLSEORGUEREENIREUGE (FE4 )
) FER S TRETAEE R BRI EESEA—EATH - PRI
MR AN B S /AR SR A S B LA ERE S EriR e
R (FE45 ) - BREHARSSHENFR RS HEE L EEE - B0
BHSEFIET (RE46 ) > FHWRENGIARES -

TEEBHIG L FRFEE TSR NERSHEER - HEHa

L HEENHPRRNENEESMEZENRE -

AEBESEI TR - EAEERAVEEAA & AFAER (public interest) VIR
& EERRE MRS TORAE ) o IERRERZREE HEE SR ATIE
HUPG S BRI S - TRt © BIEEES RAERAVICIR » it
ot > FIREEZBAVTR (BIMIREE ) ZHA (tendency) AN » GRNBEEE T
At LR TR - EANZEMIERERIFET - BEmAE (547 ) ~#0.

3% 44 | Moretrench Corp. v. FTC, 127 F.2d 792, 795 (2d Cir 1942); Pep Boys-Man-
ny, Moe & Jack Inc. v. FTC. 122 F.2d 158. 161 (3d Cir. 1941) o

3£ 45 : E. Thomas Sullivan, Brian A. Marks: The FTC's Deceptive Advertising Poli-
cy: A Legal and FEconomic Analysis, Oregon Law Rev. Vol.64 No.4 P.602
(1986) -

3% 46 : Ibid, P.603; also Raymond Lee Org. 92 FTC. P.618-19 -

3 47 2‘ Larry T.Pleiss, Deceptive Advertising and the Federal Trade Commission: A
Perspective, Pepperdine Law Review, Vol.6 No.2, P.455-56 (1979) e
ARG AE—F 2 ERFR X T
"Public Interest" does not mean that a consumer must suffer damage, or that it
must be shown that goods purchased are unequal to the value expended. Rather,
"public injury" results if the advertisement has a tende.ncy to induce action (s-
uch as purchase itself) detrimental to the consumer that might not otherwise
have been taken. If such action could not have been induced by the claim (e-

ven though false), there is no "public injury." This requirement comprots with
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INESEEERR BB A IR SO TR LS (ANE RSN 2Rk
i) - BMEAHARZEIRENS

2 I FTC MR DA > BEHE - ArHRGHERE - BAER
B Ft > REIRERR - O —EAUREER R L (FE48 ) o

SRR R G AR EEREY:  BPTRTHIEGIIEARY » £ FTC
v. Mary Carter Paint Co.Z (5149 ) » M R—F/ AU EHIE LT » FEHhH
AR » FRPEEESR SRR - (ERSTE 6.98 TTULA L - HENM—ER &%
GIWRBETRRESE RIS RREAEAE ERRESE - BT
SRR BAEE S EER > K 6.98 ETRE Mg - Al R e —
g > ARG AR ESREE AT EREINAEE - @EARKGSRISCTRE
(s ST AAR RS 2 AR SR S — B (B FTC SERRE, - 58
T MRS SRR » (AT AR E B SR A B R S B B e
EBESTRE FTC JUESH - A ER SR e AR AR I E SR

OEER :

AIEB A RERZEEEEERAR  &o B EE A S S hHE
TR - RR—EHEEMGLEER - e E eSS REAAEBEEEN
B » 5PN - KM HresSE L S BEME SR - HAEhRIAR A
HRER R BERE - A NBELAKET - SELCERBIERARIKISE - FIRNEESLAIEIR - BEERE
SURSREIREL . 5 FE T RSN EHE N - Rt > 571
BETEH RN  TRECHEINABERCREHERNERRE - TR
HHERY - YESEEKEANETE - WHNELHE - FTC BRILERE | [BS
NEEBEA T B - RIER 2 maE a0 » (HfEZ FTC Act
LI U —EY R ERRRA BN HTRE LIS » ARESHARHEY

the express provision of Section 15 of the FTC Act, as amended, that adver-
tise ment must be misleading in a material respect to be actionable °

2348 : Ibid, note 74 o

2} 49 : 382, U.S. 46(1965) o
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HYRBEAEETEELTENESR L HHERAEOGELRT - FSES
W RIREEERMEFIB SR IR (5150 ) o EWRAY - InRERES L #
JEE SRR AR FE AR AT L B R EE - RIS S & 00N aT B IV E (R BR B S R
A (HRHBABANFRRME BCERNELD  FEEEINE S EE R
(8E51 ) » ELALGIGNE SHIR AR R OB & S B A L S E A AR VBRI - $iE
S M E R EBAE B sEoR » R FRE AT fR RS B R E
ANEZGREFTR (352 ) o
TERIER ATV BRI - HLURBERIEERE » K ESNMRER AR
BEVELEEGHERRNSE - ARMAN » EESHIEER R S E R
WA—EGHBRRENIEEINEER - TTRESIRGHERRFETEE
BARNOHPIRESAREE - MELEINLURE Ktk 0 FTCHRIET THLK
AR A, (First Contact Theory) ZRAREILIN N FEHEENTE » FTEE "HIK
AR L IEESBUREER R E S PEEIERIER » JILUSTEIRER &1
SRR S B—ENREYE » A RZESHBURER RS S R R RAE
MEE S B (3153 ) o AFREAHEESNESTRRSHA LTSN
181 » BIANTFE Exposition Press Inc. v. FTC % (F£54 ) » [RESEGEHERE LMY
AT A R SR TR 40 %HutERIE - e HBEESTISEES L -
RERNS  AERESNBERAENEE » RIS EIREENIE - NEER
FAIASGERH - FEHER » (FEMETTEEBWAANS 10 %R - (BIFEARAAE
EE2EEIREMEE » R F FTC IEIER S » MREBREMITEBRATALZ
PIORIERENS > SERERFERNSE  REES T — AN ERSRITE o &
EE—F ottt —FR » AR - BEE RS —EE R E TS T

¥ 50 : Cf. Edward P. Paul & Co.v. FTC,, 169 F.2d 294, 295 (D.C. Cir. 1948) o

3£ 51 : Eg, Clinton Watch Co.v.FTC., 291 F. 2d 838 (7th Cir.1961) o

3£ 52 ! R.B. Sheridan, Developments in the Law-Deceptive Advertising, Harvard Law
Review, Vol.80 No.5 March P.1059 (1967) o

3% 53 ! Ibid, Eg. Carter Products v. FTC, 186 F.2d 821, 824 (7th Cir. 1951) -
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$5 1 WAESEERBER AR BRITINE CREENTE - IREERI)
SEIRIGEE > BRAIAARESA LSRR  IGE RS FERTEIk
FAiG S AR BRSERTMCCHE AR, (3155 ) - FHILRHEEC AT » RS
TS AT AR RELLE
THLRERIE R ARBANFRRSE M - ERERRREES L |
BEMTLERE » MAOREE BT RSB  AeReHEm - (B
RN R B — AN E B S NS AR I AT T ARS8 s e
B JREEER SRR T RER GRS IR RS MR TRRIEE /) (RE56 )
55  BE LIEESEA DB ) DRSS o T AR ) JREGt
TR 3E 0 BAFIIES L 1963 £E FTC. v. Colgate Palmolive Co. EEHEFEME
(FE57 ) - ATHRRERNSE(E N B ARIRRLTRARIR ] » £3 728 NER ) R
Ko B EEMESEEAEAMEI TR & TEE DREEYESCR - AR
EmR R sE R, RHEEIRISAR - MRS - SR E A ERES
AEZHEH S EERES LRFHREREE A RESRUR - EEICCIREDIR
b WEDOSRORRREEDE - HEER . —RERRRETE R PR — BN R IGRE
HkR o AL » BARGES LA - BE FRUBRDRIEGIEIEE FRRENE » %
A RERRIEBRERINAE R - BIATRSIEE] - FTC ERMHRBNIGEREIE
FEBCEREIIES - SRR SRR S EEN - Rt TS5 1E -
B FTC FIBRIEES S » BRI A SRS » e » S RAIRAR
FR R BE A TSR E A R EERE: (158 ) » BLAKE » BT

3£ 54 : Exposition Press, Inc. v. FTC. 295 F.2d 869 (2d Cir. 1961), cert. denied,
370 U.S. 917 (1962) -

3£ 55 : R.B. Sheridan, Loc.cit ©

3£56 : Ibid o

3£ 57 : Colgate v. FTC, 326 F.2d 517 (lst Cir. 1963) o

3£ 58 ¢ Larry T. Pleiss, op.cit., P.798 e
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BEEF RN HRER B ATERERAMNSEREERS S TRERDIR » R
AR AR S ERVRB TSR » IS RN E R E RS R
SRS R R AR A 2 SR AT Gmmediacy) (%% :
FERMDR IR ) - R  BRFTZIEENRIR R 2HEE R AR
B S A TR RARRE R E SRR FoN AR E L IREERRRE | S as
HE » ARRNBCEEE AR S - RIfEREFER B &S HIUETRAR
REIHENY:  (BEARINE » FEhAPLESNRIM VSRR AT M A SERHT
7 B R IR A RITRIME —F L alEa—iefla (559 ) -
LA HERAT - bR R R A e E MR A e B A SO ER HR AR AORE RR
FRBRIELIF S RAEBAn BT - FIESZEIGEIE (FE60 ) o DL INREAMREsGE
Eftonie— B B2 PRI EAT R Bay - RIS TR (FE61 )
» FINLARSSBR T E vk T B AR L HUE S ( BIREIEAIkEATE R R IR
T RS EERR) - RERAREREM A BRCIFRCRE S ERRI G (RE62 )
CEATIIEY | T | SRR » GBS R R B RS E R AT R
BARESERAGHIE SRR » BRREG SRR B R R RS HE R
AERF » SURLIRYIR RS RS - DL TERIEE | RN E B AREREINAR
S (3E63 ) » MM EES  Z—ERREERENEY - HNIRNERESR
B R - DASGERE S F A BN EE s ST R IR I R R P RS
IFRHEAE R RTIANLAEREA (FE64 ) » WEBNAERES

3£ 59 : Sheridan, op.cit., P.1061-62 o

60 : 62 FTC. 1269 (1962)

3% 61 : Pleiss, op.cit., P.798 o

3£ 62 : Ibid, P.799 o

3% 63 . See Bristol-Myers Co.v.FTC, 185 F.2d 58 (4th Cir. 1950) o

3264 : In re Colgate-Palmolive Co., 62 FTC 1269, 1275 (1963) o
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2~ — L\ =5 FTC I K & AR (Policy
Statement) (5165 ) BHABETERM
Z 55 R B HE T

EEPIFIEFTAR Z TR B RAR FTC —ERARIHIRZA - ARSI
WA R C - 1983 IR James C. Miller TIT ( DUNflTE Miller ) FREBHERY
FTC {REA S EIFER TR TR AR T IR B T E R EN A B ES - iR
SLEHEER (B ) AR TR ESR FTC (SRR B ERANEILE - M ARER
BREVRAABLLAHAIZR b (FE66 ) o %R Miller (A AR A HRE S AR TRSUR
TERISIES | B REEEEIELZS | NSRBI EERP LA By IB I T R
BERRENAERE » ULEEIFERETEIVTE - MENEEAE  JERMLZALRS
E A A EROR e E AR NS (5167 ) FIEW » Hht Miller AYRRTIHE(E -
1983 £ FTC 7EMERE BR YT B EEZ B E—IHEM P IIERT - RIR
bttt Miller AN RS AE IEERSR T —HHTHIEOIEN (Policy Statement) »
PHEHEHIBREN AR RS R » WR=TRE TR EARE - BIORBSE - &
RESAT AT TES (ANEERSE ) AMIRIEE (ikely) 3R ; QWHBTE (perspective) SHHAY
8% | EOULRERRL - BIEsFTEWTREERERE (matreriality) o b—37IX

\

$£65 : FTC Policy. Statement on Deception, dated Oct. 14 1983. 45 Antitrust a Trade
Reg. Rep. (BNA) P.690 (Oct.27, 1983) -

3£ 66 : Alexander G. Fraser, The Federal Trade Commission Enforcement Against
Decep tive Advertising, Annual Survey of American Law April 15, P.541 (1985) o

3£ 67 : FTC's Authority Over Deceptive Advertising: Hearing before Subcomm. for
Consumers of the Senate Comm. on Commerce, Science, and Transp., 97th
Cong., 2d Sess. P.4 (1982) - /& L & : a material misrepresentation that is
likely to mislead consumers, acting rgsonably in the circumstances, to their
detriment; or a material representation that the repesentator knew or should

have known would be misleading °
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REY] (LITRRBCRE Y ) Stk - BEAIOT A RB G AR » HHH
REFER I » S-S - RIEEHEMEFROERE AR - AT 7
BURBTHVIRAE » B MEE N A B EES o

1. Bt - AREBATIEHT RSB 0] GEEREIAEE (there must be a representa-
tion ommision, or practice that is likely to mislead the consumer) FH¥THMEHE
filikz THEFBIBEST o (tendency or capacity) > BRHBEIR THERIBE s (likely) - HA
B AR THER[ERIEET) J (capacity to deceive) B M HKREWMEE] , (tendency
to deceive) ZiLEEMFHUEZIER T HIRVEZR ) (ikely to deceive) (768 ) o AJH
(E1F TR R e iETE B HA%F 5 (circular and therefore inade-
qute) » {EFTREHERARERIIERE FTC RIZEEIIE EIRMHE TR (5169 ) - BRIt
Zoh o BIEHTHER o —U/\IM4= H FTC f£ Cliffdale Associates —Z&— KL
SNERRIEERTRTE (370 ) - AAMMLEELERIRRIELE - 405 RS aEE s o
B0 : MR TEmEEES) o PYFERECS THETTRE ) BEELR FTC JEAIETE ENER
REEAE ? FTEREY. TRRETHE ; BRERNSZEMERY ? EEERRERREEFN
BEIRE TR REMEIE T ? (G LLRIRE » 7EBCRE I ARSI » FTC Y
ARONARREH o MiEREAVRBEMA—3 » bR E L PHRAFTEE - MEE LR
REEA - WRER TN (FE71 ) o EBTREEEZ FTDAmS R/ a] » 3855
JRER FTC Act iLFEABHIREMEEREETIE » AR — A RIS HR )i

368 ¢ likely' M EHATHESE B MBFHYELABE KA TR
H3ZE possible” k> MAXFR "HBTH ) » WwREABEEREZNT

3£ 69 : Aleaxander G. Fraser, op.cit., P.690 o

370 : 103 FTC, 110 (1984) » AE X T &M ALRARFNERBEE-LFE
Wpim LR AR R T - '

3£ 71 ! Beneficial Corp.v.FTC, 542 F.2d, P.617; Mortgomery Ward and Co.v.FTC,
379 F.2d, P.670, Feilv.FTC, 285 F.2d P.886, 896 (9th Cir. 1960) o
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RIS RAAAENE » (SEIRE TR MFIARNSE R BIMAILABIE (BE72 ) » EREHA
HAEVERNET - MEEREINE FTC MEREEER(T » {EMIHISH FTC RN EESHIEE
R - (KIS EREA e RE R SRR - AR TENAEEI TR IR S
nyERREERER (RE73 ) o

2. SRR TR ERESEIEEE

BRI E B G E B BN T RSB TSN TREGRE &
i ONEE c ol ﬁ”@‘@% (reasonableness) JYEFRHIETIRE & R ERVYERE o X PR
FE T AIEMNEEE L J5iE TEE—MEA L (ordinary person) B, T AKX
% | (respresentative member of the general population) (¥ 74 ) - GfEEESR
REMNAREEES S SR NERE (Flin7E) (375 ) - IRE
HREERE (BN REENEERE) - AESHNEREVWEREHNE
ERRE 2 IRBENRZEINMLER > WA SEMAETHIEEE (5576 )

RIRE M T EEZIREE ) HFETERRTE ST Bk EEE AR - TR
EAIGRETIRT » RREEHRETRZIE TEHAEE ) BB REEN

TSHRARRE ) (reasonable interpretation) #RRE ? BOREITHILLITARBIEESD -

W HEAEEER (77 ) o NE TAENRY ) RETZRERY  TRIERSH
IR » BIRIBEE » RISRERBCHE T - BERRERIETRIM
P SR TMEH » SRR TRMERF DB minority) IREHEHERER]
BE » EF—E?@%%BFEK@%@Z TR ) BWEA o RETMRFEAREM: o HHEBT

3£ 72 | Regina Corp.v.FTC, 322 F.2d 765, 768 (34 Cir 1963) o

3£73 ! E. Thomas Sullivan, Brian A. Marks, The FTC'S Deceptive Advertising Poli-
cy: A Legal and Economic Analysis, Oregon Law Reriew, Vol.64 No.4, P.608
{1986) -

3£ 74 : Ibid, P.609 o

3£ 75 : Policy Statement, supra note 1 P.691 o

376 : In re Kirchner, 63 FTC. P.1290 o

3277 : E. Thomas Sullivan, Brian A. Marks, op.cit. P.610 ©
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I BRI ESR TAREBE  ZINBE MRS BREEEE S ORE - B
FIBIETREE IR 15 % 20 %A EE AT HREEESA ROMHEAL (37
78 ) TELE o AUEIERBEERIAS IR T » NP E RGNS FTC
OB ENE  TRILAMENE - LIREAME - BANL 7R - B a i SanE S
SN TEESRENERT » BB FTC Act (REEETEAS o o > TEBGEH
Hp— B A S R T B0 T IR B E » Fislss FTC BLyER B pRsl (32
19 ) R A LERTEAE o

e L aRA - ANSLE ARG T2 T S ) B FTC AATE
A BB (LANEE o RS — RN T » BT HE S A BRI
BB B A EEHE GRS AR /EIR (extrinsic evidence) 7 » I
B > FERIGIE T RATHE FTC BB EERE » WIVEEIMERERT LR (5
80 ) o FIEHUE » BN — X ERREAI RIS, » SR LR TRERR
TEH OB B R ESEEES - B ER Y
Sl PR (FE81 ) ORISR —RRE - LR M TS o

B AR TN —BEE FTC Act BSTIE/R SEITERE—IEEE » Ba78
AR ~ A > BB IEE » FIRETEREATET » RIS RO e
& B ER SN T RES T ENE L (RRNSE R MR RE T ) (5
82 ) » IEAN—2K - Bl -AEAIAE SIS T AT AEY | eSS
PR RS > BEEMIRSTIS S - BTRME G (A B R R T

3£ 78 : Compare American Home Products Corp., 98 FTC. at P.393-94, and Bristol-
Myers Co., 85 FTC. at P.745 with Firestone Tire and Ruubber Co., 481 F.2d
P.246 o FiEEIL—BFILPIEIRH > FHSHAHN -

3£ 79 ¢ E. Thomas Sullivan, Brian A. Marks, op.cit. P.611 »

380 : Ibid °

3% 81 : Ibid, P.612 o

3% 82 | Aleaxander G.f Fraser, op.cit. P.545-46
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BARGHESNEEEITR L HARREREAR - (3E83) o
SR FRAZITRHAR "HEERE  (materiality) !

AiieE TR EE: ) JSBRIETTAL (ikely) & BN T WHLIE S ) 2 a8y,
TR R (FE84 ) o 7Ell » BORREIENG TEEEEN ) B 8%, (n-
jury) (R SSEMES - BORBRRGERBNRFR N EEHE RIS ST > [
I th TS SRIRETTAENRTREM: « TEE ) WA SEARMEL - BREAVER - AR
HEEEERKEITE N - EERARERENR - IRAEES X%
FHEEASES R EEER N - —HBTIR-HEET ARSI E (3185 )

FRABCRE ISR TSN TEEEE N, EEESR— FIRREERE
WIHHET - Harae RSB S E I FTC R Z—) Bailey f] Pertschuk  (
86 ) » “ ADISHNRIATRHERTEE » BE LISEE FTC ERHITERGH "THHE
B, 2 BB ERRENHER (5187 ) » KB FTC AKFTREREMHTS
Y B A S B R RN E SR E I E O B E E E N R B R A R
TEEEE » RIFDAMBMES S - AR EEHZHIRE (52 - FTC /EEHET »
BEEEE — S HEEIRE B MR B E Bl SR ER R DI B ENIAE R
B AEESRLL TEE L (value) (588 ) » fNk—2 » FTC FUERREER(LIFME1

383t MIEBE A > FCT Act 24 AA LRI FTC 0HER » 34EH
R AN S A LR 0 B —HRRERIRIE -

3% 84 © Policy Statement, supra note 1, P.693 o

3285 : Ibid P.694 ©

3% 86 : Bailey fv Pertschuk 3 7 ] & Policy Statement #9422 » fbfr] -~ A 69 R F]
& A3k % B Cliffdale, 103 FTC P.184-198 » % 7 4B Bailey and Pertschuk,
The Law of Deception: The Past as Prologue, 33 AM.L.REV. 84 (1984) o

3% 87 : E. Thomas Sullivan, Brian A. Marks, op.cit. P.613, also sece Policy State-
ment, supra note 1 P.696 o

71 88 : Aleaxander G. Fraser, op.cit. P.544
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SUE %
DN R R 2R L S R TS R IR% » Bk
HIE » S MBS R - BRI - S5 AR R
U o
@FTAERLL TBfE , —58) » KB EN{T5EM » BEILER T RS IR EE
TEEE R I VEE ST A S CTEH A SRS o AN IR EE T LA ST
RS » HISS T — B R T B B E R d el o
B A B HHES T SBES, E BRAE] - B A o2 M S PO
I - TS LR S RS TR - RSP AR (38 )
R R T v L B T T RS | MERRE - R
B GBS FTC SR TGRS ) ctual injury) » ARECEHERE
& TETTHESEIEE ) (Wkely injury) [TTEL » ATTEAAEN THETAIEE |
B FTC S - (RSB G » FAEI MR - (BRCRE SOREE
AR ETIRATHELT » () — ARSI PR - SO ST S - (R
Weft)—kEEEE (FE90 ) o BRMIIEMM RN T TEEEE | OIER T
R R ETEL N2 SR (3501 ) » RLSTEITEAEE R
SEE - (TR AN S EL R R TS R « #52 + 7K
TR » AL A T — (i LR R » BRR - AR
{65 FTC I TELTTIT EL B AR o

B2~ REIE SR

%89 : Ibid o
390 : B34l o
3291 : Policy Statement, supra note 1, P.696; also see Firestone Tire and Rubber Co.

81 FTC P.451 °
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EEETEFEGIRUE  FEETFIHEEE » B IS RECRIL
EREE (3192 ) o BEU\—F84R EBARRELNCTARE Y (HAFE)
SESTEESHEBARIEAIFS (3193 ) » BRI TERATHEENE NHE
BIREZ 0 b (GE9) > ATEEAEZE TN » RRAAAEESECEL
FMEERS » BESREERSVAFERMABREREGERBMENRIAL A
BESANSELE (3595 ) » AL PERSENAF R SREFENIEHE S 24
RAEEERE - 2 ISEIPTEEARRT - BERUES | ASERRZRER - B maiBIARr 2
1B - TRELBRES SR OO HESAMEA N ATME S AT RS SERK
BZEIEHRE - VS EIREEHIAENTE2HOEE - "TREBL R
BARHESA B0 AR e B E S0 EENEBdE SR RER

392 BAXBHEATREGEGSMEHGFEA - EH% WEBES PR
ERMAPRALHX » R60F6 A - REL » RIAMRABERREEZ
R GREAFHRBMEIHX ) R68F5 A o iiesnli a4 : 1
KA RRERMNZRABR—ABETHAGE PO BXREEFETALR
X REIETA « kR BBTEAZAMERS AT ERFW L
ZR THREERREELRL R2F 1R - RiEEHLEEEAN
AATTRELAR (M REBEHAHRE  OBEZLEEFHERER
THEZ TAE ) AR A4 anEs  ORELOBRFEHAKBL
TR BIRE  H MG - RS E ) RPFRHikAeet] 100 » AKX
LB RRAL » 1092 4008 168 A » BRI E = ARG MEBH G EZ
ABAEWE » E—HAEZvF FTC Act FiEH# » BENF RBREL £ 004
#FHNBRG LR EFARM > R ARAHNEL LB AR LS
Ebo B .

E93 kA Rm#—zﬂ 138 F 3R

3294 Bk o

7205 IRBFR RS15FE 2R 180 » B 34K o
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BPNZS AR o (3196 )
AFTREERRTTS » BRSNS - 4 A BRI A T aRITae s - e
i - ZELST SR TR BRI S AIE - kAT RIS E -
AR B AT I > LR A RAE > AR S E R
BEWR - FIEe e TR SRS SR » FHIBHEEENE - ATY
S IEH > IS R R RS A A » AR TR ;
DFELA—EE 2 < A - IR T IS o
QS BERNEZIRIE » IR TIECEL BN » HEL S T s T
Bt 2 IR T SRR e o
OESETAR Y EREEAY » A L EARERS  NEHhy g
INCIPN = R S e r o
O T IEE RS EER 2R » SOF © 3%at ~ HE - RS AR
BT 2 FRAI - BB AAIIEE Y HE - FEH TR (3297 ) o
RATEUTRTIRG » BATEBHA VO SR B ST eI
SERME AR — 5 BB ISR U\ = BRI - A
S — U\ = B I E R NS R B S TR E - LUEEGE FTC IR
B9 NIRRT B RS 0 T - BV H R B ErE » LR
e 2 (S T S ERAER LT BB R IBIEE » [T i P T
#E o AHNEET FTC BRZHE » MM Miller MHJBEEHTIENERS » SARLRR, o MR
REBUAT MEBCH BRI - THERSTY o JeRI B e L
B FESERESREESOTER S » DR GEE AL
S o
BB PR BT S — (B Z M T HEMENR 2 A B TR M Paie
B HEEN SR E R Y S TR AT TEMT, (Perception)
A CORREF T » FRCA(ALE T HEAR ) MRS, » SRR TEER R =R » 2%

396 HEMRTFRHERBGCOLRF L RESE o
307 : LM R8I E4 A58 E 24
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(B2 Rosden $ft—RIREHEHE A RERE R IR TER ) ARUER > B T4
PUEIRIFR » EATHERAANE - (ESRRIE RN E RS8R (§E98 )
» FERHINT » WARRASLZAE

OFfrih K < EEAMAEAR ,

FE S TR MR B R E TR ER UE » ARIRVES S A FFREEE » [Fit
TEFIENER A W E SRR N - [EEE A FREERERY » FlnsHk
BTSSR  MEATTRISEET ST AR IRE SR - (AIUFESMER
HARARFE A BE S BRI BN SRR - (RIS R RE DR At
BRAS » I RS e 2 R A R R EEERY: R 2l 7Eira
SR ARSI EEOR . TR ) TR - TEN R IR B RO RRTES
DAGGERA G ERRIAESR o

OfRRFIE R EE R

BRLE LR EF I AR E NN AT EMESE 42 - FRITEE
{(EFFERRFIRRAENIEER » ESLERDISHE 8 E L ERARE BT
LT ~ 56 - PRERE IS E RS - IVEESRE RN GEEER
FEL - WICHEESSE iR AEREE RN TSR %5 BILIIBEATR
R DATEEERERIC ARHER - s  ELmaintres
FRNEBAR (FHSERERE ) REEER (GIEEIveSE R ERRN
LOKEE ) sy - 52 2E S E EIMR EMHOVE » Rrer i
BN > IR FEL/LJtt##*zE{ﬁ%ﬁ}\fFﬁE’JwﬁiﬁjiﬁﬁE’Ja %ﬂﬁ@ (BRI 2 E
HREFEWEEAF— AR (IR EBRES » EEEERISER -
MiFEF4) » RIDUBEERRASEE o (3599 ) o

PAERB MBS » (BANRESARE 25 e B R H i A 8 r3E

3298 : George Eric Rosden and Peter Fric Rosden, The Law of Advertising,
Matthew Bender, P.18-40 (1990) o

3£ 99 ! Benrus Watch Co. FTC, 352 F. 2d 313 (8th Cir. 1965), cert, denied. 384 U.
S. 939 (1966) -
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(foUhngean ~ TA2AME ) - FORERELUIR AL - [RHILE - SRS Ay CRRg
RRECHIET - AN B ESEEARTE o SRt R ITERWE RS - ELNEk
B S AR R A B R S EIF T MRS FRA B BE R - 41
INTESR BRI RERS L TV B HEE S e R SRR R - IRTTREE—
Bt W IR RIS AFBIEE © RS » —ASHIA IR Bt » thATmThe
BERAN DI B RRREE - LR B RIRIAN A — g AN - MfERRIB A
ZR o AR RIERZRN - B hEEA B s e R I L A
A RFEERAR AT BB EHEE T B A 30
FiaEs » RISHECF ARG - ARG A ERES -

W o SRREASRERE ST SMIBn A BR AR EE - RS AR
ST AR S et P T A\ BB T AEE - B iE
REFTE LS ATHEERE

@R AHEEEAR

EEMAERS R CERT - HE "THERE ) RAIEESKEREETE
W QIR AN E RS BrsE AV RESR - Mt L) - MEmE FTC 5
e T P — AR - A SRR R ] - AR ERE e S B
1 EHIEEE - AnTRERERB B A WA B S T > EIEE T
BB E R R -

@FE ST

B ANEEGECESHETAMWEECEX - AT - HEEATR - TEE
B L RS SRR AR AR E T R E RS E RIS
I AR SRR BT R R






