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Abstract

The advancement of information technology and internet technology has continuously
increased the importance and scale of digital platforms. In terms of market value, many
digital platforms have become global and dominant companies. In recent years, competition
authorities in major countries have put forward insights on the digital market, and formulated
relevant regulations or policies on such emerging competition issues. This study examines
the usage of digital platforms (including search engines platforms, social networks platforms,
video platforms, and App stores) that is surveyed from Taiwan consumers, advertisers, and
media agencies, and according the data to evaluates competition issues that digital platforms
may be involved in Taiwan. We recommend the competition authorities should follow the
spirit of competition law when dealing with competition concerns related to digital platforms,
to ensure free and fair competition, and to flexibly respond to new types of competition
issues. It is suggested that the response method can be considered separately from short-
term strategies and medium- and long-term strategies to maintain the industrial development
environment, promote the economic stability and prosperity and improve the well-being of

consumers.
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